
A ‘Brilliantly British’ Approach
in collaboration with Gamebirds ClothingAlthough Covid-19 wreaked havoc on the UK 

economy, it’s no surprise we are all being urged to 
“buy British” this Christmas. The importance of 
supporting small businesses has been exasperated 
this year, it is thought tens of thousands of small 
businesses will collapse with no way of getting 
back on their feet as a result of the devastating 
economic effects seen by the various lockdowns 
of 2020. Thankfully, when it comes to luxury 
lifestyle apparel for ladies, it’s easier than you think, 
thanks to British brands like Gamebirds Clothing.

Making the right statement, in how we look and 
what we wear, is something which fills both men 
and women with confidence, the attitude and 
belief in themselves to go forward and tackle the day 
ahead. With the British economy severely impacted 
by Covid-19 and more and more emphasis placed 
on sustainability and carbon offsetting, what we 
choose to wear now signals our understanding of 
the issues we face and our response to them.

Since its launch five years ago, Gamebirds 
Clothing has always been focused on the UK 
manufacturing industry, supplying high-quality 
classic and stylish luxury ladies clothing for the 
great outdoors. However, buying British and 
buying from small businesses is often associated 
with a higher and potentially unaffordable price 
tag given the materials sourced command a 
higher price being British, the inability to 
compete with mass-production prices from 
countries like China, Japan or India. An 
unavoidable reality for businesses committed to 
supportting British business and manufactures to 
create 100% British products, with higher prices 
potentially being off-putting to consumers, it is a 
vicious circle.

Though in changing our shopping attitudes, from 
flippantly popping for Primark hauls or buying



cheap products online from unethical fashion 
giants, we can support our British labels by 
choosing to buy less and putting quality over 
quantity. Be honest with yourself, can you say 
you make use of everything in your wardrobe? 
Or are there garments tucked in there that 
have the labels still on and haven’t seen the 
light of day since they were pulled out of that 
plastic shopping bag and stowed away?

With this in mind, founders Sarah Wood and 
Cindy Boundy are keen to ensure that their 
elegant and ,meless pieces are produced with a 
low ‘fashion footprint’, so creating clothing in 
Britain has always made perfect sense.
Sarah explains: “From the start, we knew 
superior quality materials, superb w
orkmanship and classic British design would 
be the cornerstones of the brand. Our eye for 
detail and our quest for the best quality is 
evident in every piece we make. But we also 
knew they not only had to look and feel the 
part but also be comfortable so that ladies 
would want to keep wearing them, whenever 
possible.”

Fashion footprint:

The fashion industry, not to mention plastics 
and other non-sustainable products, has a 
massive effect on the planet and its resources 
but, staying true to their shooting and 
countryside heritage, Sarah and Cindy are 
committed to keeping Gamebirds’ ‘fashion 
footprint’ as low as possible.

Much of this is achieved by manufacturing in 
the UK, using sustainable British materials and 
clever packaging solu,ons, ensuring you can 
feel good about wearing Gamebirds Clothing 
in more ways than one.

It’s an ethos that has been with them from the 
start when they met, by chance, in the customs 
area at Moscow International Airport. The pair 
were on their way to a shooting trip in Russia 
back in 2005, when they returned to the UK 
they became friends and went shooting

together and it was during these days out in the field 
that they realised they shared a frustration about the 
lack of truly feminine ladies clothing that was not only 
the ideal but also gave you the flexibility to shoot in.

Ladies field-sports clothing has long been 
overshadowed by the dominating demand of men’s 
technical field wear in the shooting community. An 
eye-opening government report found that in 2019, 
of the 591,302 certificate holders in the UK, 94% 
(555,680) were male. With only a 4% percentage, it 
is clear the market is niche but it is still there and as 
women, we love to look our best. For many, shooting is 
a social occasion, and so looking good is amongst our 
top priorities.

With this in mind, Gamebirds Clothing is designed by 
women for women, “using our experiences out in the 
field and working very closely with our pattern cutters, 
we have designed a range of jackets and accessories 
that our customers tell us over and over ‘fit’ them better 
than many others on the market. We put this down to 



the fact that our patterns are 
cut and then graded by hand, 
ensuring that every garment 
boasts the same shapely fit, 
no matter what size. The 
skills of our local tailors then 
translate the patterns and our 
top-quality materials, also 
sourced in Britain,  into 
clothing that we feel stands 
up to anything else on the 
market.”

They certainly must be doing 
something right as Gamebirds 
Clothing counts a string of 
leading ladies including Sophie, 
Countess of Wessex, as 
customers. Today, its product 
range is found on lady guns, 
horse riders, carriage drivers 
and those who simply love all 
that the countryside has to offer 
but want to dress well and 
appropriately for it, both here 
and around the world.

Pieces that have remained as 
favourites among its clientele 
include the Kingfisher and 
Peregrine jackets. The 
Kingfisher design was one of 

Gamebirds’ signature items, thanks 
to its unique design and flattering 
fit, while the Peregrine was born 
out of a desire to create an even 
more luxurious jacket, with more 
gorgeous yet subtle details.

Moving forward:

The pandemic also forced the 
cancellation of this year’s classic 
and iconic British country shows 
including Burghley Horse 
Trials, Badminton, Royal Windsor 
Horse Show and The Game Fair, 
which is where the pair are usually 
seen, welcoming a steady stream 
of ladies looking for that little bit 
of luxury as part of their country 
lifestyle. Nevertheless, the lure 
of its ‘Brilliantly British’ clothing 
con,nues to draw customers from 
far and wide and with Christmas 
approaching, online sales is the 
focus.

Online shopping surged during 
lockdown, and will continue to 
do so as we are plunged into a 
second national lockdown, with 
the hope of unlocking just a few 
weeks before Christmas, putting

unparalleled pressure on retailers, 
suppliers and manufacturers.

This surge is expected to add 
some £5.3bn to e-commerce sales 
this year, which for many brands 
is their only form of income, 
with the fate of many hanging in 
the balance of an extra-ordinary 
Christmas season.

Kate Hills from Make it British 
explains how there is “renewed 
interest in buying locally made 
goods due to the Coronavirus” 
so hopefully something good will 
come out of the pandemic for 
British Producers in general, even 
if that means increased online 
purchases. The public are 
adaptable and savvy when they 
want to be. Let’s get behind our 
British brands and businesses this 
Christmas, I know I’m shopping 
small, local and British this year 
where possible, will you?

You can view the full Gamebirds 
Clothing collection online at: 
gamebirdsclothing.co.uk or follow 
the ‘Brilliantly British’ brand on 
Instagram, @gamebirdsclothing


